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Welcome to the Marketing tutorial in which we are going to explain how you can manage and 

change the marketing tools that will help your center to become more attractive and more 

accessible for your customers.  

In this section of the software, you can see that there are two different kinds of tools: online 

and offline. 

The online marketing tools can be used by customers directly from their mobile devices 

through social media, e-mails or texts. On the other hand, the offline marketing tools can be 

experienced by customers inside the beauty salon.  

1. ONLINE 

 

1.1 WEBSITE 
Before customizing the options relevant to you, you can have a glance at an example of a 

website created by our software.  

 

By clicking on the first icon, you will get access to the configuration of your web page; you will 

find many tabs which you can customize. This is the main page, where you can see the boxes 

to be filled-in and the map, in which you’ll need to find the address of your center.  

 



 Basic information and map 

When customizing your website be careful when choosing: 

1. The name that customers can use to search for your center 

2. The main color of your website 

3. The description of your firm, that customers are going to see as soon as they get into 

the website 

4. Social media handles 

5. The offer text, an optional text you can add to make your promotions more visible 

 

 Images 

In this screen you can find and add pictures that you wish to add to your website; you can 

choose generic pictures or pictures of your beauty center. You are going to need these images 

for different parts of the website:  

o A picture on the main page behind the description of your firm 

o As a background of the working schedule 

o A picture for the banner on top of the webpage  

 

 

 Web positioning 

In this part of the process is really important to use titles, words and sentences that are closely 

linked to your business, because when you look for something on Google it relies on these 

words: the more they match, the more well-positioned your website will be in the search 

engine. 



 Analytics 

From this screen you can have access to a super useful tool offered by Google for free; this can 

give us information about what our customers search about our webpage, from where they 

are connected, from which device, how long they stay on the webpage and many other free 

data. Add your Google Analytics code or your own analytics tool in the box. Always remember 

to save. After just a few hours you can get back to the panel and see some results.  

 Other settings 

You can add your logo, activate online reservation, add the contact details of your center, and 

the services you want displayed on your website.  

These buttons are going to redirect you to other sections of the page which are explained in 

other tutorials.  

 

1.2 APP 
From the configuration of the app you can create your own customized application for 

electronic devices. To do so you just need to follow these easy steps: 

On the first screen there are many options which you can customize. The first things to add are 

the name of the app, the description of the center, the description for the App Market, the 

main color scheme, and you can also decide to activate or deactivate the chat.  



 

On the right there’s a mobile phone on which you can see the progress of your app.  

 

At the end you will find a box where you can upload the pictures you want to use and a map in 

which you can add your center’s address. 

If you click on “other settings” this is what is going to appear:

 



In the following screen you can create promotions that are going to be sent to all of the users 

of the app. To create a new promotion you just need to click on the blue icon labeled “New” 

and fill-in the information required.  

From the list, you can activate, modify or send the promotion.  

These are the data you need to fill-in to create a promotion: 

 

 

1.3 WIDGET 
Offer your customers the possibility book appointments via your Facebook page or any other 

social media.  

The widget can be set in whatever part of the screen on social media and on your webpage, so 

that your customers can book the services you already selected.  



First of all you need to set the working hours of your employees and select the services you 

want to have available online. 

In addition, you can also activate or deactivate these functions: 

 The payment in advance of every service 

 The possibility for the customer to choose the employee that they wish to be attended 

by 

 

1.4 ONLINE BOOKING PORTAL 
In this section you can set up the profile of your center which will appear on https://labenti.es. 

Before doing that, you need to indicate the working schedule of your center and your 

employees, and also select the services you want available online. 

Once this is done, you need to add the description of the center, its exact address, and the 

pictures that you want to show on its online profile.  

When you select “online appointments activated” and save, you are already accepting the 

terms and conditions.  

 

https://labenti.es/


 

1.5 NEWSLETTER 
A newsletter is a message sent by e-mail with commercial content that you can send to 

your customers to retain them with promotions and campaigns.  

On the screen you can see a list of the newsletters you already created, that you can either 

check or delete.  

To create a new newsletter, just click on the button labeled “new” and another screen will 

appear in which you’ll need to add the title and the text that you want to send.  

Once you’ve created it, save it so you can use it in the future as well and send it.  

Before sending it, just make sure that the customers that you are sending it to are the 

most adequate for the promotion.  

 

Here we’ll show you how to filter your clients. 

You can use several filters (shown below) that will help you detect the best clients to send 

your newsletter to; once you’ve filtered them, a list of potential clients with their e-mail 

address is going to appear. 



 

We have a number of different filter options: by gender, sales amount, services 

performed, products or credits purchased, lost customers or age range. After having 

selected the clients you wish to send the newsletter to, just click “send”.  

1.6 MAILCHIMP 
If you have a mail chimp account we can link our program to your mailing list, so that when 

you add a new customer on Koibox, this is going to appear on you Mailchimp mailing list as 

well.  

To do so you just need to remember the API key that Mailchimp gave you, and add the list with 

which you can protect your data.  

 

1.7 SMS CAMPAIGN 
On the main page of the SMS campaign you can see a list of the campaigns you already sent 

out.  

If you click on “new”, you can create a new SMS campaign that works similarly to the 

newsletter. You need to set the title of the campaign, the text of the message you want to 

send (there is a character word count you can check). 



 

 

 

 

In terms of filters, it is almost the same as for your newsletter.  

On the top of the screen you can find a button labeled “Buy a credit of SMS”, if you click on it 

you can buy other packs of promotional SMS.  

If you click on pack that you like, you’re going to be automatically redirected to PayPal to make 

the payment.  

 

1.8 DELIVERY E-MAIL 
From this screen you can set up the automatic delivery of e-mails. There you can indicate for 

which events or appointments you would like the program to send an automatic e-mail to the 

customers.  

Edit sender of the message 

How many promotional messages you have left 



 

In the section “Email sent” you can see a list of all of the e-mails you sent ordered by date, 

with the subject, the text you sent, the name and e-mail address of the customer.  

With the icons on the right you can check the details of the message and see whether the 

customer opened it or not.  

 

In the other screens (birthdays, lost customers, etc.) a tab is going to appear in which you can 

write the text and add the image that you want to be sent every time. 

1.9 SMS DELIVERY   
If you purchased one of the SMS packs you can send text messages to your customers for 

different things. 

 



From here you can choose when you want the SMS to be sent, add a phone number to the 

text, and in addition you can also buy SMS packs.  

By clicking on the red button on the right you can buy SMS packs. In the center of the screen 

you will see a list of all of the packs previously ordered by date, employee and method of 

payment.  

You can also see how many messages you have left and the last credit you purchased.  

On the screen “SMS sent” a list will appear with all the messages you sent and you can check 

details like the text, the date, the phone number, the cost and the name of the customer.  

You can schedule the delivery of a text by clicking on “Schedule a new reminder”. Select the 

client from the drop-down list, add the phone number, date and time of the delivery, the text 

and then click save.  

 

1.10 SURVEY 
In this section you have the option to set up an automatic survey that you can send to your 

customers after they have received a treatment in your center, in order to find out their level 

of satisfaction.  

First you need to choose if you want it to be sent by e-mail or SMS. 



 

1.11 LAST BOOKING 
This tool automatically sends SMS or E-mails to customers in the waiting list as soon as they 

can fit in the schedule.  

You can optimize your schedule with Last Booking that can help you to overcome last-minutes 

cancelations and get the most out of free periods.  

1.12 PAYMENT GATEWAY 
Add your PayPal or Stripe gateway to receive the payments of your online reservations.  

You just need to fill in this form: 

 

2. OFFLINE 

 

2.1 GIFT CARDS 
If you want to offer gift cards, so that your customers can purchase them as gifts for family and 

friends you just need to fill-in the details.  



 

The numbering of tickets is really important so as not to repeat the gift cards, that’s why the 

system is showing us the number of the last card you created in order not to repeat it.  

Add the amount, expiration date and, if necessary, a note.  

2.2 LOYALTY PROGRAM 
The loyalty program is useful to award your best customers, awarding points for any amount 

spent in your center so they can be used for discounts.  

You’ll need this program activated to calculate how much money you need to spend to get a 

point and how many points equal 1 euro. You just need to indicate their expiration date.  

On the top of the screen there is a button to reset the points of every customer.   

 

2.3 BIRTHDAY NOTICES 
If you had this activated it will tell you the dates of your customers’ birthdays. 

 

 

 

 

 

2.4 TICKET PROMOTION 
Like all of the other marketing promotions, with the ticket promotion we want to retain 

customers, providing them with offers adapted to their previous purchases. With this kind of 

promotion, customers that reach a specific number of purchases and a specific amount of 

money spent, at the next purchase in your center will receive a promotional ticket with the 

offer you have already created.  

These are the steps to activate it: 



 

 

 

 

 

 

 

 

 

 

Once you set up the promotion, from the “Configuration” screen you change the settings for 

the tickets. You can find how to do this in the “Settings” tutorial > tickets.  

2.5 LOYALTY CARDS 
Loyalty cards are pre-paid cards that can be used to pay for a sale, and in addiction can be 

linked to discounts on your products or services, just remember to add the discount before 

discounting the amount of the card.  

To create a loyalty card, you’ll need to fill in the following boxes, add the % for the services and 

products purchased, the price of the card, the duration of the promotion and its description.  

 

 

 

 

 

 

 

The loyalty card must be sold before being used by the customer.  

On the main screen of the feature you can see a list of all the loyalty cards that you activated in 

your center and you can check their details by clicking on them.  

 Activate the promotion 

 Select how you want the 

tickets to be printed 

 Number of sales already made 

 Minimum amount of the sale 

 Promotion text 



2.6 LOST CUSTOMERS 
Set up what a “lost customer” means to you, adding the amount of months he/she hasn’t been 

to your center and the minimum sales amount. This way, the system will find your lost 

customers to help you to regain them and will automatically send an e-mail or SMS and check 

the statistics.  

 


